MunobpHayku Poccun
FOro-3anaausiii rocyjaperBeHHbli YHHBEPCHTET

Kadenpa pernoHansHOM SKOHOMHKH H MEHEUKMEHTA

BBIITYCKHAS KBAITHOUKAIIMOHHAA PABOTA
MO MPOT'PAMME BAKAJIABPHATA

38.03.02 MenemxMeHT

HanpaBleHHOCTE (pohuns) « Ynpasnenne OH3HECOM»

PA3PABOTKA MAPKETUHI'OBOI KOMMYHHKAIIMOHHON
KAMIIAHHH ITPEAIIPHATHSA

Hunnomuas paGora

Astop BKP % AL PL 12 A.C. Jlazapes
" (momnscs, mata) (HHHUHANE, GamMuaTHs)
[pynna M/I-816
PykosoauTens BKP L% Al L E.C. CHMOHEHKO
(nomfics, nata) (MHMIHANLI, haMUTHA)
HopMoKoHTpOIE ﬁ;{’f// A E.K). Yapoukuna
(momnmMce, nata) ( HHMLHATE, $aMuIHe)

BKP monymena k 3ammure: @; 3
3aBenyiommii kadeapoii W (4V6.4) F0.C. ITonoxeHnepa

{monomHck, naTa) (MHHLBATL], DaMHans)

Kypck 2022 r.
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