MHWHOBPHAYKH POCCHHA
«lOro-3ananuplii rocyJapcTBeHHbI YHUBEPCHTET)

Kadenpa ucropun n connaibHO-KyJIbTYPHOT0 cCepBHCA

BbIITY CKHAA KBAJTTMOUKAITMOHHAS PABOTA
1O INPOT'PAMME MAT'MCTPATYPHI

43.04.03 «I"'ocTHHUYHOE nET0»

«HHOBAlIMOHHBIE TIPOEKTHI B chepe rocrenpuuMcTea (Ha npumepe 'K «IIpecTrin)»

ABTOp paboThI % Lo HeAzsZ  Bypenkosa UB.

//(x(ozmncs) (nara) (ununHAaNBL, hamMuus)
I'pynma  T'O-51m3
PykoBoauTes paGoThI =T 90, 1. IOH H.H.Koporeesa
(moamuce, nara) (uHHOHATEL hamMATHs)
HopmokoHTposs 4@4\/ LA LN, M.B.ConoBbsiHOBa

QOZIIKCE, /1aTa) (uHunHans, Gamus)
ZoXAR OER
BRI EH

Peniensent O.A.Ilonapuna

(MHHIHATEL, (aMuIHs)

Pa6ora (npoekT) nomymiena k 3at
3aBenytomuii kadeapoii LA A0 H.E.I'opromkuna

\/ (moxmwces, nara) (uHALHATBL, GaMuITHs)
/i
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